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A Guide to Entering Awards



ADPR: Your local PR resource

It is our job to help companies 

get the most out of their award 

wins

- Formed in 1991

- Based in West Lambrook

- Team of 12 PR professionals

- Connected with the media



Understand the power of awards

Awards help generate business 

Customers look for winning track records

The media loves a winning story



That winning feeling!



To enter or not to enter, that is the question

• Do you fit the category criteria?

• Do you have a strong case?

• Do additional categories apply to you?

• Can  you set aside enough time to fill in the forms? 

(Entries close 5.30pm on 1st September)

The Somerset Business Awards are FREE to enter



Understand the rules

• You must be based in Somerset 

County Council area

• Strict closing date of 1st September

• Supply supporting statement for each 

category – and make each one 

specific

• 800 word limit per category
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Prepare

• Make it a team effort – get staff input 
and conduct a brainstorm

• Clearly designate tasks and elect one 
person to manage the process

• Allow enough time to collect and put 
together all of your entry information

• Make sure that your entry is proofed by 
at least two individuals

• Get external feedback on your entry

• Pay attention to the deadline!



Be bold and reach out!

• Be proud of your current achievements

• Ask others to endorse you

• Consider applying for multiple awards

• Showcase company credentials and achievements in your entry (press 

coverage, account details, growth statistics)



Always go the extra mile

• Make your submission stand out (type your entry and include images)

• Consult professionals, getting input on copy and layout

• Capture attention with an interesting introduction and strong conclusion

• Split each entry into digestible chunks with clear section headings

• Proof read, proof read, poof raed!



The inside scoop...
What makes a winning entry?

• Differentiate yourself (Highlight your 
uniqueness and innovation)

• Clearly address and answer the award category 
criteria

• Showcase your strengths compared to your 
competitors

• Give a concise history and company background

• Highlight the positive impact on business (profit 
increase, growth etc)

• Include endorsements from past and present 
clients



If you don’t win...

• Request feedback from judges

• Take a moment to review the winner’s 
credentials

• Objectively reflect on your entry

• Don’t be deterred – keep entering



If you do win…

• CELEBRATE & ENJOY THE MOMENT!

• Notify contacts and thank clients

• Maximise press publicity

“Winning the Best Exporter Award 2010 was fantastic 

for us because it has shown our competitors that we 

have a real international presence. This accolade is 

testament to all of our employees and we look forward 

to coming back in 2011 and maybe winning again!”

Gary Turbridy, Avalon Sciences 
Winner of  the Best Exporter Award 2010



Post-award promotion

• Post the news on your company website

• Issue a press release to the media (local, regional 

and trade press)

• Tell your customers via newsletters and word of 

mouth

• Utilise the accolade logo on your marketing 

materials

and…

Plenty of people will be interested in your award – so make sure they 

get to hear about it.



See yourself in the news



…Don’t forget social media!

Everyone is listening, just 

make sure that your talking!



Questions?

sophie@adpr.co.uk
kirsty@adpr.co.uk
www.adpr.co.uk
01460 241641


